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INTEGRATOR PARTNERS TO DELIVER A
WIDE RANGE OF INNOVATIVE PRODUCT

LINES ACROSS EURnp

Electrone Europe, custom-designed IT
peripherals vendor, is expanding directly into
the European market with a raft of new
products for resellers and systems integrators
specialising in problem solving IT solutions. With
the world market for biometric data capture
and management estimated to grow to €24
billion Euros by 2012. Electrone is launching its
Partner Program for the UK and Europe and is
looking for organisations who need expertise in
custom-built data capture equipment and
complex database development to solve the
problems of public and private sector

organisations in this burgeoning market.

T his comprehensive channel
program will enable vertical
market resellers and system
integrators to deliver a wide range of
technology solutions that require
biometric scanners, card readers,
mini-keyboards, industrial-strength
keyboards and keypads, kiosks and
kiosk components. Electrone has
proven solutions for a variety of
business sectors including, retail,
health service, banking & finance,
manufacturing and national security.

US-based Electrone Americas is using
a European subsidiary, Electrone
Europe, to be based in the UK, to
cement its position as a global
producer of problems-solving
peripherals. With more than 20 years
of experience, Electrone has worked
with major US clients such as Intel,
Shell, the US Postal Service, Walt
Disney, Federal Reserve Bank and
the US Navy.

The Wall Street Journal recently
reported that 10% of new laptops sold
in the US come equipped with tiny,
inexpensive fingerprint censors,
eliminating the need for people to
remember passwords.

Europe is thought not to be far behind
with biometric-equipped laptops now
widely on sale for under €600 Euros
“There is a huge potential for
businesses to run themselves into
technological ‘blind alleys’ and future-
proofing these systems will pose many
challenges.

Resellers and systems integrators
must take great care not to jump
hastily onto the biometric bandwagon
and make the technology choices
quickly on ‘look’ and ‘fee!’ alone, he
said

Peter Ward, General Manager for
Electrone Europe, says, “We have the

Electrones Peter Ward

ability and expertise to sell direct to the
end user but see a far more scaleable
and profitable business model by
seeking partners and “.elling through
the channel. This model is particularly
pertinent as we seek to expand our
product range into the burgeoning UK
biometrics market.

Ward continues, “By 2008 half the
countries in the world will need
biometric visas with their fingerprints
checked against the UK Government
database, before travelling to the UK.
News such as this presents a massive
opportunity to biometrics solution
providers. The Electrone Partner
Program is designed to offer channel
resellers and system integrators
genuine top specification, bespoke
products which will open significant
new sales opportunities within their
client base.”

1/1

Copyright (European Reseller) No reproduction without authorisation

ELECTRONE GBR



http://www.europeanreseller.com

N° and issue date : 71231 - 31/12/2007
Circulation : 10000

Frequency : Quarterly
EUROPEANRESELL_71231_9 302.pdf
Web Site: http://www.europeanreseller.com

= european
& JRESELLER

Page : 9
Size : 90 %

A RESELL

—REGIFE PORTIUNITY

ECOGNISE

Biometric security is starting to becorme a mainstrearn technology:
Everything from USB sticks to passports have biometric options.
For a reseller, what are the key selling criteria for biometrics, and
which products offer the lowest entry cost? We ask the experts

how to sell the 'biormetric
experience’ to an often
sceptical community.

or resellers, the revenue
F opportunity offered by biometrics

is potentially huge. The much
quoted International Biometri® Group
Market and Industry Report 2006
believes revenues are projected to
grow from €1.575 Billion Euros in 2006
to €4.275 Billion Euros in 2010,
driven by large-scale sovernment
programmes and dynamic private-
sector initiatives. Fingerprint recognition
currently has the largest share with
around 43.6% of the biometric market
in 20086, followed by face recognition at
19.0%.

Although fingerprint technology has
gained significant market share, other
technologies are emerging with
advantages in reliability, accuracy and
deployment in harsher environments.
New biometric technologies include
recognition and verification via Iris,
Hand Geometry, Signature and Voice,
and are complemented by extensive
Middleware and Identity Management
Software.

The current climate of heightened
security and increased border controls
is one driving factor for biometrics, but
adoption is also taking place within
enterprise and even the high street.
“Password systems are notoriously
weak,” explained Mike Buchanan, head
of marketing, at Electrone Europe,
voicing a concern shared by many
security experts. “Passwords are easily
forgettable, many users write them
down on scraps of paper - sometimes
even sticking them to the computer
monitor. Passwords can also be
guessed, phished and covertly stolen,”
he added.

Passwords are not secure but do still
have a place, as Jonas Andersson,

With a market expected to hit €4.275 Billion Euros by 2010 ~
biometrics is major revenue opportunity

director of new business at Precise
Biometrics commented, “Passwords
are portable and easy to implement,
but are only an indication of knowledge
not authority, and ultimately the level of
security they offer is relatively low.”

For Andersson, biometrics can be as
simple as a fingerprint or as complex
as a three factor system. His definition

“Resellers and systems integrators must
take great care not to jump hastily onto
the biometric bandwagon and make the
technology choices quickly on ‘look’ and
‘feel’ alone,“ warned Mike Buchanan,
head of marketing at Electrone Europe

works on something you have — for
example a smart token to log in,
something that you know like a
password, or something that you are,
like a fingerprint, iris or another physical
attribute, These three factors can be
deployed individually or together to
form a graded solution.

RISK REWARD

The security industry is an obvious
example of a sector which has
embraced biometric technology,
particularly in airports. Most recently
the UK Home Office’s Iris Recognition
Immigration System (IRIS) was
extended to Gatwick Airport's South
Terminal - the ninth UK airport to adopt
the scheme. In June a four-month trial
at London's Heathrow airport returned
a highly positive report from air
passengers. Both fingerprint and iris
scanners were used for processing
more than 3,000 volunteers in Cathay
Pacific and Emirates flights to and from
Dubai and Hong Kong. Other less
publicised adopters include Indira
Gandhi International Airport (IGIA) at
Delhi, India and the Armenian aviation
authorities.
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